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About this Report 

This report provides an overview of results from the 2021 Canadian Social Connection Survey 

(CSCS). The overall purpose of this report was to examine the social health and wellbeing of 

Canadians in the wake of the COVID-19 pandemic. We hope that our findings will support post-

pandemic recovery efforts by promoting investments in community and social supports. To this 

end, we identified the following four aims for this report: 

1) To provide an overview of how Canadians are connecting with each other during the late 

pandemic period; 

2) To compare social health indicators across key populations in Canada;  

3) To describe the impact of social disconnection on Canadians; and 

4) To identify patterns of social connection associated with better health and wellness. 

 

Results from these analyses demonstrate a sizeable proportion of Canadians are experiencing 

loneliness in the wake of COVID-19 and that between 6% and 12% are experiencing long term 

chronic loneliness. We also demonstrate significant dose response effects of loneliness on 

mental health, physical health, happiness, life satisfaction, burnout, and self-esteem – which 

underscores frequent social connections with friends, family, and coworkers as a fundamental 

social determinant of health and happiness for all Canadians.   

 

About the Canadian Social Connection Survey (CSCS) 

The CSCS is a serial cross-sectional survey with a longitudinal sub-cohort that aims to study the 

social health and wellbeing of Canadians in the wake of the COVID-19 pandemic. The CSCS is 

administered by Dr. Kiffer Card at the School of Public Health and Social Policy at the University 

of Victoria and The Social Bubble Project team. The CSCS was supported with generous 

contributions from The GenWell Project, a Global Human Connection Movement that wants to 

help Canadians and people around the world build healthier connection habits. 

Data from wave 1 of the CSCS was collected between April 21st, 2021 and June 1st, 2021, during 

the third wave of the COVID-19 Pandemic in Canada. Throughout this period, participants were 

recruited using paid advertising in French and English on Facebook, Twitter, Instagram, and 

Google. Advertisements were targeted to people aged 16 years of age or older across Canada.  

Participants were eligible to participate if they were 16 years of age or older, lived in Canada, 

were able to complete the survey in English or French, and provided informed consent. Upon 

completion of the survey, participants were eligible to enter a prize draw for a $200 VISA gift 

card. Ethics review for the CSCS was conducted by the Research Ethics Board at the University of 

Victoria (Ethics Protocol Number 21-0115).   

http://www.socialbubbleproject.ca/
http://www.genwellproject.org/
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  Chapter 1 

 Sample  

Characteristics 
 

Chapter Overview 

This chapter aims to provide a description of participants in the Canadian Social Connection Survey.  

In doing so, the sample size and demographic characteristics are reviewed and potential sources of 

bias are identified. Overall, the most notable sampling biases were the under-representation of 

people without advanced education or training, the under-representation of residents in Quebec 

and Ontario, and the over-representation of individuals aged 25 to 34. To adjust for these biases, 

iterative proportional fitting was used to create statistical weights. Caution should be taken when 

interpreting results as all data was collected within the context of the COVID-19 pandemic and 

most participants were recruited using social media.  
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How many people participated in the Survey?  

A total of 4,228 participants initiated the Canadian Social Connection Survey. Of these, 3,925 

provided informed consent. Only 3,827 of those who gave consent lived in Canada and 80 

participants were younger than 16 years of age. This resulted in a total sample size of 3,443 

participants. For the purposes of this report, 995 participants with missing responses across any 

of our 7 weighting variables were excluded from analyses. This resulted in a final analytic sample 

size of 2,448.  

How representative is the survey of the Canadian Population? 

As is typical with online opt-in surveys, the CSCS 2021 survey under-sampled and over-sampled 

several key populations. The most notable sampling biases were the under-representation of 

people without advanced education or training, the under-representation of residents in Quebec 

and Ontario, and the over-representation of individuals aged 25 to 34. To adjust for these 

potential sources of bias, statistical weights were created using iterative proportional fitting. 

These weights adjusted for the self-reported age, gender, province of residence, educational 

attainment, ethnicity, income, and social media usage of participants in an attempt to make 

them more representative of the Canadian population. Population estimates for these 

characteristics were defined based on the 2016 Canadian Census profile, the 2019 Census Test, 

and with consideration of various social media usage estimates. The tables below provide the 

unweighted prevalence, target prevalence, and weighted prevalence of characteristics adjusted 

for using statistical weights. Comments on each table reflect groups under- or over-sampled by 

more than 5%.   

Table 1. Geographic Distribution of Participants 

Participants living in Quebec and Ontario were under-sampled.  

 Unweighted (%) Target (%) Weighted (%) 
Alberta 12.4 11.6 11.6 

British Columbia 20.2 13.2 13.4 

Manitoba 5.4 3.6 3.6 

New Brunswick 4.5 2.1 2.1 

Newfoundland and Labrador 4.1 1.5 1.5 

Northwest Territories 4.7 0.1 0.2 

Nova Scotia 5.6 2.6 2.6 

Nunavut 2.0 0.1 0.1 

Ontario 24.3 38.3 38.3 

Prince Edward Island 2.5 0.4 0.4 

Quebec 11.8 23.2 23 

Saskatchewan 2.2 3.1 3.1 

Yukon 0.3 0.1 0.2 
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Table2. Age Distribution of Participants 

Participants aged 16 to 19 were under-sampled and participants aged 25 to 29 were over-

sampled. 

 Unweighted (%) Target (%) Weighted (%) 
16 to 19 years 1.2 7.0 6.6 

20 to 24 years 9.7 7.7 7.8 

25 to 29 years 24.6 7.9 8.2 

30 to 34 years 18.0 8.0 8.2 

35 to 39 years 12.8 7.9 8.1 

40 to 44 years 5.6 7.8 7.8 

45 to 49 years 3.8 8.1 8.1 

50 to 54 years 4.2 9.2 9.1 

55 to 59 years 5.3 9.0 9.0 

60 to 64 years 4.9 7.9 8.0 

65 to 69 years 4.2 6.8 6.8 

70 to 74 years 3.6 4.9 4.9 

75 to 79 years 1.4 3.5 3.4 

80 to 84 years 0.4 2.6 2.5 

85 to 89 years 0.3 1.7 1.6 

 

Table 3. Ethnic and Racial Distribution of Participants 

African, Caribbean, and black participants were over-sampled and White participants were 

under-sampled.  

 Unweighted (%) Target (%) Weighted (%) 
African, Caribbean, or Black  9.1 3.5 3.6 

Arab 2.5 1.5 1.5 

Chinese 2.7 4.6 4.6 

Filipino 0.9 2.3 2.3 

Indigenous 7.2 4.9 4.9 

Japanese 0.7 0.3 0.3 

Korean 0.8 0.5 0.5 

Latin American 3.9 1.3 1.3 

South Asian 2.1 5.6 5.5 

Southeast Asian 1.3 0.9 0.9 

West Asian 0.7 0.8 0.8 

White 64.7 72.9 72.5 

None of the above 3.4 1.1 1.1 

 

Table 4. Gender Distribution of Participants 

The sample was approximately half male and half female.   

 Unweighted (%) Target (%) Weighted (%) 
Men 47.3 49.3 49.4 

Non-binary people 2.4 0.1 0.1 

Women 50.3 50.6 50.5 
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Table 5. Educational Attainment Among Participants 

Participants with a high school diploma or less were under-sampled and those with a university 

certificate below a bachelor’s level or with a university certificate above a bachelor’s level (not 

inclusive of those with Bachelor’s degrees) were over-sampled.  

 Unweighted (%) Target (%) Weighted (%) 
High school diploma or Lower 12.7 43.6 44.8 

Apprenticeship or trades certificate 6.9 9.9 9.8 

College or other non-university certificate 21.2 19.6 19.4 

University certificate below bachelor level 13.7 2.9 2.8 

Bachelor's degree 20.8 16 15.5 

University certificate above bachelor level 12.2 1.7 1.6 

Master's degree 7.6 4.7 4.6 

Professional degree 2.4 0.7 0.7 

Doctorate 2.4 0.8 0.8 

 

Table 6. Household Income Distribution of Participants 

Participants with household incomes between $100,000 and $149,000 were over-sampled. 

 Unweighted (%) Target (%) Weighted (%) 
Under $5,000 2.5 1.6 1.7 

$5,000 to $9,999 4.2 1.4 1.4 

$10,000 to $14,999 5.7 2.7 2.7 

$15,000 to $19,999 5.2 4.0 4.0 

$20,000 to $24,999 6.1 4.3 4.4 

$25,000 to $29,999 5.3 3.8 3.8 

$30,000 to $34,999 6.1 4.3 4.3 

$35,000 to $39,999 5.4 4.3 4.4 

$40,000 to $44,999 5.8 4.2 4.3 

$45,000 to $49,999 4.6 4.1 4.1 

$50,000 to $59,999 7.1 7.8 7.8 

$60,000 to $69,999 6.0 7.2 7.1 

$70,000 to $79,999 6.8 6.6 6.6 

$80,000 to $89,999 4.7 5.9 5.9 

$90,000 to $99,999 5.6 5.3 5.3 

$100,000 to $149,999 11.2 17.7 17.6 

$150,000 to $199,999 5.8 7.9 7.9 

$200,000 or more 2.0 6.8 6.8 

 

Table 7. Social Media Usage Among Participants 

Participants were asked how much time they spent on social media per day. Responses were 

categorized as either “30 minutes or less” or “Greater than 30 minutes.” Given that participants 

were recruited using social media, we assumed that those who spent less than 30 minutes per 

day on social media would be less likely to see our paid advertisements and consequently be 

under-sampled relative to those who spent more than 30 minutes per day on social Media. 

According to the 2019 Canadian Internet Use Survey, approximately 68% of Canadian’s actively 
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used social media accounts. Given this information we set our recruitment targets such that half 

the sample would be individuals who used social media for 30 minutes or less per day. Notably, 

statistics Canada reports that approximately one-third of Canadians are using the internet and 

social media more frequently during the COVID-19 pandemic.  

 
Unweighted 

Prevalence (%) 
Target  

Prevalence (%) 
Weighted 

Prevalence % 
30 minutes or less per day 30.8 50.0 50.1 
More than 30 minutes per day 69.1 50.0 49.9 

 

What other communities were engaged? 

In addition to the characteristics above, we also sought to include individuals from nine key 

populations: 11% identified as Indigenous peoples (e.g., First Nations, Métis, Inuit); 5% identified 

as Newcomers (e.g., Recent immigrants and refugees, i.e. being in Canada for less than 10 years); 

14% identified as People of colour (e.g., Black, Indigenous, Asian or other racialized minority); 

3% identified as People who are experiencing homelessness or have in the past; 4% identified as 

People who have substance abuse problems; 19% identified as People with chronic health 

problems or disabilities (e.g., Living with any impairment, including a physical, mental, 

intellectual, cognitive, learning, communication or sensory impairments—or a functional 

limitation—whether permanent, temporary or episodic in nature); 15% identified as People with 

mental health challenges; 9% identified as Sexual or gender minorities (e.g., LGBTQ2+); 16% 

identified as Students; and 8% identified as Veterans. 
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  Chapter 2 

 Patterns of  

Social Connection 
 

Chapter Overview 

This chapter aims to examine patterns of social connection among participants. In summary, our 

results highlighted a significant degree of social disruption as a result of the COVID-19 pandemic. 

However, depending on how loneliness is measured, between 6 and 12% of Canadians have 

experienced long-term chronic loneliness that pre-dated the COVID-19 pandemic. These results 

highlight the need for ongoing interventions in the late and post-pandemic period to address 

chronic loneliness and social isolation. 
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How has COVID-19 impacted how we’re connecting?  

Given the COVID-19 pandemic and associated public health recommendations around physical 

distancing, participants were asked to what extent they were following commonly 

recommended COVID-19 prevention practices. Approximately two-thirds of respondents 

adhered closely with each of the six recommended COVID-19 prevention practices. The most 

commonly adhered to prevention practice was the use of masks in public places. The least 

commonly adhered to prevention practice was to limit indoor social interactions to members of 

one’s household. Notably, three-quarters (78%) of participants had received at least one dose of 

the COVID-19 vaccine – though only 14% had received both doses.  

 

When asked directly about the impact of the COVID-19 pandemic, 61% reported feeling 

somewhat or much lonelier, 26% reported feeling about the same level of loneliness, and 13% 

reported feeling less lonely. Disrupted patterns of social connection may be related to changes 

in work and schooling. Within our sample, 17% were laid off temporarily due to COVID-19, 25% 

had their work hours reduced, 13% had their work hours increased, and 49% of workers worked 

from home “all” or “most” of the time. When directly examining the impact of working from 

home on loneliness, 35% of people who reported working at home “all of the time” reported 

being “much more lonely” compared to only 11% of those who reported working from home 

“some of the time.” However, those who reported never working from home were also greatly 

impacted by COVID-19 with 39% reporting feeling “much more lonely.” Similarly, 56% of 

students reported all or most of their learning took place online during the COVID-19 pandemic 

and among those who took schooling mostly or entirely online, 27% were much more lonely 

(compared to 7% of those who reported receiving “some” online schooling). However, again an 

Inverted-U relationship was observed with high reported loneliness impacts (25%) on those who 

received their education entirely in person. Further research into these nuanced relationships is 

needed.   
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9%

7%

10%

17%

26%

23%

27%

30%

30%

78%

70%

68%

64%
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60%

0% 20% 40% 60% 80% 100%

Wear a mask in public

Wash your hands often

Reduce the number of people you interact with

Avoid non-essential trips in the community
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household

Not at all Somewhat Very Closely
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Who are Canadians connecting with?  

More than half of participants (57%) were in a romantic relationship; 14% were single and dating 

and 29.0% were single, but not dating. Among those in a relationship, 58% were in a 

relationship that was more than 10 years in duration, 17% had been with their partner for 

between 3 and 10 years, 9% had been with the partner for 1 to 3 years, and 16% were in 

relationships started in the past year. Most (85%) participants in a relationship were satisfied 

with their romantic relationships.  

Among those in a relationship, approximately nine-in-ten were living together in the same 

house. Participants also commonly reported living with children (45%), parents (41%), 

roommates (14%), and grandchildren (8%). Two-fifths also reported living with a dog (41%) or 

cat (45%). 

When asked about how many close friends participants had, 5% reported having no friends, 

38% reported having 1-2 friend, 37% reported having 3-4 friends, and 20% reported having 5 or 

more friends. Participants were generally satisfied with the number of friends they have (59%), 

though 37% wanted to have more friends and 4% wanted to have fewer friends. Of note, 13% of 

participants reported not having any friends that they see, talk to, text, email, or write to at least 

once a month.  

When asked about their connection with neighbours, 12% said they did not know the name of 

any neighbours; 31% knew the names of 1-2 neighbours, 27% new the names of 3-4 

neighbours, and 30% knew the names of 5 or more neighbours.  
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How frequently are Canadians connecting with others?  

To further understand patterns of social connection, we asked participants to quantify the 

amount and frequency of social interactions with their neighbours, coworkers friends, and family 

member. When asked about how many days they interacted with family, friends, coworkers, and 

neighbours, a significant proportion of individuals did not socialize with neighbours (39%), 

coworkers (41%), or friends (22%).  
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How many people are Canadians connecting with?  

Patterns of connection are made clearer when looking at the number of people that participants 

reported socializing with for at least five minutes: Most participants only socialized with one or 

two other people in the past week.  
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How long are Canadians spending with others?  

Similar patterns were observed when asking participants how many hours they spent socializing 

with family, friends, coworkers, and neighbours. Overall, less than half of participants reported 

being satisfied with the amount of time they spent with others (46%), while 50% wanted to 

spend more time with others, and 4% wanted to spend less time with others.  
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How much time do Canadians want to be spend with others?  

We also asked participants about how much time they preferred to spend with their neighbours, 

coworkers, friends. Results showed that participants wanted to spend the most time socializing 

with family and friends. However, more than one-in four participants wanted to spend at least 

one hour per week socializing with neighbours (27%) and co-workers (41%).  
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How much of time spent with others is meaningful?  

Similar patterns are observed when examining the proportion of time that participants felt was 

meaningful when socializing with people from each of these groups. Generally speaking, time 

with family and friends was meaningful most of the time, while time spent with coworkers and 

neighbors was only meaningful some of the time. 

 

When speaking overall, approximately three-quarters of participants reported having 

meaningful social interactions at least once or twice a week: 11.1% selected “Many times a day,” 

22.0% selected “Every day,” 20.6% selected “Many times a week,” 20.8% selected “Once or twice 

a week,” 18.0% selected “Once or twice a month,” 5.6% selected “Once or twice a year,” and 

“1.8% selected “Never.”  
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Are Canadians spending their time how they want to? 

Participants were asked whether they spent too much time, too little time, or just the right 

amount of time doing a variety of activities. Most participants were satisfied with the amount of 

time they spent sleeping (59%), thinking about things important to them (59%), and winding 

down (58%). Participants reported that they spent too much time on social media (34%) and too 

little time talking with someone who really understood them (39%), talking about important 

things with others (38%), spending time with family (40%), exercising (49%), practicing hobbies 

and skills (48%), helping others and volunteering (51%), and hanging out with friends (59%).  
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How are Canadians connecting with others?  

Participants were asked how often they engaged in a variety of social interactions over the past 

three months. Results suggested technology-mediated interactions and less engaged forms of 

social connection were most common. Activities surrounding special interests and hobbies were 

least common.  
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How many Canadians are lonely or socially isolated?  

When asked directly about how often they felt lonely in the past week, 6.1% of respondents 

reported feeling lonely “all of the time” (e.g., 5-7 days), 18% reported feeling lonely “a moderate 

amount of time” (e.g., 3-4 days), 29% reported feeling lonely “some of the time” (1-2 days), 27% 

reported “rarely” feeling lonely (e.g., less than 1 day), and 20% reported feeling lonely “none of 

the time” (e.g., 0 days). Of note, when asked whether they thought others were aware of how 

lonely they felt, two-thirds (68%) of participants said “probably” or “definitely no”. For 

comparison, the median UCLA loneliness score for the overall sample was 5.56 (SD = 1.72). 

Using the standard cut off score for loneliness (i.e., >6), 53% of participants were classified as 

experiencing loneliness (approximately the same percentage as those who reported feeling 

loneliness at least “some of the time”). 

Among participants who reported feeling lonely “all of the time” or “a moderate amount of 

time,” 46% reported feeling lonely for less than 12 months, 27% reported feeling lonely for 

between 1 to 2 years, and 27% reported feeling lonely for 3 years or longer. Similarly, among 

those classified as being lonely using the UCLA 3-item loneliness scale, 55% reported feeling 

lonely for less than 12 months, 22% reported feeling lonely for between 1 and 2 years, and 24% 

reported feeling lonely for 3 years or longer.  

Taken together, these data suggest that a significant proportion of the loneliness reported by 

participants is attributable to short term loneliness (potentially as a result of the COVID-19 

pandemic), 

Meanwhile between 6% (as defined by self-reported loneliness at least a moderate amount of 

time) and 12% (as defined by the UCLA loneliness scores) of Canadians are experiencing long-

term chronic loneliness that has lasted at least 3 years or more. 
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